MBI 2 5. FELR) H B AT

From Urban Area to Rural Area: Online Everyday life
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Regional Analysis of Online Activities, 2017.11.11. Double 11 Festival (Source: Online
Urbanization, Li Zi, Springer)
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Quantity Kernel Density distribution of Taobao on-line commodity in prefecture-level(and above) city
(According to commodity data from Taobao in December, 2014. Resource: David Leo Veksler/CC BY-SA)
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2016.11.11.Cainiao logistic network with main express points in China on the map
Cainiao rural department connected 300 counties with 15000 villages with existing urban logistic system until 2016.4.

(Source: Online Urbanization, Li Zi, Springer)
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More than 16000 villages Rural Taobao e-commerce station in China until 2016.3.

(Source: Online Urbanization, L1 Zi, Springer)




E-commerce Service Platform as Eco-system

Suichang Model drives ecological
development of E-commerce in county
region with local comprehensive e
-commerce service provider as power,
and promotes local traditional
industries, especially bringing E
-commerce to agriculture products.
Comprehensive e-commerce service
provider + E-businessman + traditional
industries interact with each other.
With catalysis of policy environment,
economic development path in county
region will be formed. /
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E-commerce Service Platform as Eco-system(Source: Online Urbanization, Li Zi, Springer)
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Rural e-commerce service model in Suichang (Source: Online Urbanization, L1 Z1, Springer)



Qanjie E-commerce Service Center at Kengkou Village (Source: Online
Urbanization, Li Zi, Springer) e
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Email: li.zi@u.nus.edu

We chat: 11219112005




